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SAP Brand Training

Natalie Schaffler, SAP
August 3, 2021
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What do we want to achieve?

- Bringing everyone to the same level of knowledge on these
subjects:

— Our Brand Strategy
— Brand Basics — style elements, stock footage, animations
— Tone of Voice
— Naming
— Guidelines, templates and examples:
o SAP Video incl. checklist
o Social Media
o Customer Storytelling

To ensure consistency and strengthen the SAP brand.
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https://www.sapbrandtools.com/video-guidelines/
https://www.sapbrandtools.com/social-media-guidelines/

Brand Basics



SAP Brand Tools > Brand Identity > Strate
Our Brand Strategy y > Strategy

Purpose Brand Narrative

4
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https://www.sapbrandtools.com/brand-strategy/

Our brand visual elements

Benton Sans

Light
THE BEST RUN w BOO k
Medium

Bold

Logo + Tagline Typography Color Photography Visual Storytelling Data Visualization
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LOQO and tagline SAP Brand Tools > Brand Identity >

THE BESTRUN SAP



https://www.sapbrandtools.com/logo

Logo and Tagline

© 2021 SAP SE or an SAP affiliate company. All rights res:

erved. | INTERNAL

SAP Fieldglass (\\,

Halll
Keynote

Hall 2
Partner Exhibition
Attendee Lunch

Medical Care

-

THE BESTRUN SAP




Our typography

AaBbCcDd

Benton Sans Light

Benton Sans Light Italic
Benton Sans Book

Benton Sans Book Italic
Benton Sans Regular
Benton Sans Regular Italic
Benton Sans Medium
Benton Sans Bold

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL

SAP Brand Tools > Brand Identity > Font

AaBbCcDd

Arial

Arial Italic

Arial Bold

Arial Bold Italic


https://www.sapbrandtools.com/font/

Color palette and color balance

—
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SAP Gold

Black

White

Secondary Colors

Grey

SAP Brand Tools > Brand Identity > Color Palette

SAP Gold

Differentiates SAP from competition
Most recognizable and distinct color to SAP

Used to highlight important text


https://www.sapbrandtools.com/color-palette/

SAP Brand Tools > Brand Identity > Color Palette

Color palette and color balance

SAP Gold
Black
Black
Can be used as a canvas or background color
Used as text color against white backgrounds
White

White

Can be used as a canvas or background color

Used as text color against black backgrounds

Secondary Colors

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 10


https://www.sapbrandtools.com/color-palette/

SAP Brand Tools > Brand Identity > Color Palette

Color palette and color balance

SAP Gold

Black

White

Secondary Colors

e vt
Grey Used in pictograms and illustrations

Used in data visualization

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 11


https://www.sapbrandtools.com/color-palette/

Color palette and color balance

—
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SAP Gold

Black

White

Secondary Colors

Grey

SAP Brand Tools > Brand Identity > Color Palette

Grey
Greys may be used as a neutral color for:
Screen-based typography and graphics

Designating a content area like a side bar or legal copy
12


https://www.sapbrandtools.com/color-palette/

All photographs can be found in the SAP Image Library.

Stock footage

Cannot find what you’re looking for? Request new imagery

(Getty Images is our preferred vendor).



https://www.sapbrandtools.com/imagelibrary/index.html
https://www.sapbrandtools.com/imagelibrary/index.html

SAP Brand Tools > Image Library

Image Library

SAP” Brand Tools Brand Identity = Templates & Guidelines  Naming Center | Image Library | Learning Center  Storytelling 8

Recently uploaded assets this month Albums| Requests ¥ | Image History Imagery Guidance ~

A\Y//«F

—_T’_—-‘_‘]i

-l

Privacy Copyrights and Copyright Agent  Legal Disclaimer Impressum Site Map Cookie Preferences


https://www.sapbrandtools.com/imagelibrary/

Photography

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL

erameT

“Supported by SAP Mianru fac
equipment performance
avoid costly downtime”

uring Integration and Intelligence, we can monitor
3| time to improve maintenance management and

:

Vincent Renaud, IT Solutioris"fqg #foduction and Maintenance, Eramet

@ movilitas V ‘“

e
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. . SAP Brand Tools > Brand Identity > Graphics
Visual storytelling d

Singular objects or ideas Scenes depicting industries and lines of business
that bring stories to life

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 16


https://www.sapbrandtools.com/graphics/

Pictogram colors

© 2021 SAP SE or an SAP affiliate company. All rights rese

rved. | INTERNAL
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. . . . SAP Brand Tools > Templates & Guidelines >
Animations in videos Audio & Video > Animation

Guidance

There is only one type of pictogram
Use of pictograms
Creation of pictograms

Scenes

You can find our pictograms here.

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 18


https://www.sapbrandtools.com/video-guidelines
https://www.sapbrandtools.com/imagelibrary/index.html
https://www.sapbrandtools.com/video-guidelines/

i SAP Brand Tools > Brand Identity > Voice
Our tone of voice

Clear?

Insightful? Approachable? Optimistic?

Did you describe the
situation in a real and honest
way?

Did you use the active
voice?

Did you get right to the
point?

Did you remove
unnecessary words?

Did you keep your sentences
and paragraphs short?

Did you use simple, direct
language?

Did you remove jargon and
spell out acronyms?

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL

Did you propose
solutions?

Did you summarize the
overall idea?

Did you put the idea into
context?

Did you include an SAP
perspective?

BHBESQE §E

Is your communication
authentic?

Did you address what
matters to the audience?

Did you make an
emotional connection?

Did you use “we” instead
of “SAP” where possible?

Did you use realistic
examples?

Did you focus on the
benefits and value?

Were you realistic about
the situation and
optimistic facing the
challenge ahead?

20


https://www.sapbrandtools.com/voice-guidelines

Naming

SAP” Brand Tools Brand Identity  Templates & Guidelines | Naming Center | Image Library Leaming Center  Storytelling 8

Home >

Important Information

Welcome to the Naming Center JUL12. 2021 - SEP 72021

Welcome to the Naming Center.
It's summertime! Our Naming team members
on time in
st. To that end, reqt

theusual3to5 weeks,s0 Request approval for a

yrdingly.

Questions? Reach us: brandvoice@sap.com neW name Via the

My Subscriptions

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 21


https://www.sapbrandtools.com/naming-center/

Guidance, templates and examples



Guidance, templates and examples
\Y[e[<Te



SAP Brand Tools > Templates & Guidelines >

Video story Audio & Video > Story
A story is an narrative that conveys your key messages to your

core audience.
A story can be delivered by dialog, live action, on screen text, by voice over or a combination of the above.

Authentic stories are:

Motivating stories are:

« Audience-centric rated » Optimistic

« Grounded in real life espectful - Engaging

- Straightforward atronizing * Inspiring oastful
+ Conversational Commercial « Compelling |dealistic

Informative stories are:

Checklist

* Insightful

» Helpful
* Relevant

Concise Patronizing

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 24


https://www.sapbrandtools.com/video-guidelines/
https://www.sapbrandtools.com/video-guidelines

. SAP Brand Tools > Templates & Guidelines >
Video style Audio & Video > Style

Ensure that the look and feel of the video provides an amazing brand experience

Authentic looks:

Motivating looks:

- Bright

« Clear
* Real « Well-paced

» Dynamic

« Lively

* Current « Active

Informative looks:

Checklist

Clean
Focused
Easy to follow

Relevant info-graphics

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 25


https://www.sapbrandtools.com/video-guidelines/
https://www.sapbrandtools.com/video-guidelines

. . SAP Brand Tools > Templates & Guidelines >
Style elements in videos Audio & Video > Templates & Production

Design exclusive for the SAPPHIRE NOW conference and other virtual events (e.g. SAP TechEd)

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL
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https://www.sapbrandtools.com/events-sapphire-now
https://www.sapbrandtools.com/video-guidelines-templates

Audio

B %

Dynamic Innovative

We are expressive and energized. We are forward-leaning and

trendsetting.
P G
g

Commited Clear

SAP sound is:

+ Speaking to humanity Manufactured / pieced t
+ Passionately driven Overly produced
+ An original, authentic voice Crowded

* Raw, with a live feel Repetitious
Cookie

* Human / non-mechanical ter / corporate

« Expressive

* Unexpected

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL

SAP Brand Tools > Templates & Guidelines >
Audio & Video > Audio

Music, including sound tracks, is protected by Copyright
Laws, and any use requires an explicit license from the
copyright holder.

If you want to license a famous song, reach out
to copyrights@sap.com.

You can also purchase a license to music from a stock

library. SAP’s source to license audio and music tracks is
Getty Images. For purchasing a license to music or audio
from Getty Images, please refer to the SAP Ariba Guiding

27


mailto:copyrights@sap.com
https://s1-2-eu.ariba.com/Buyer/Main/?realm=sapglobal&guidedbuyredirect=true
https://www.sapbrandtools.com/video-guidelines

Video formats examples

Audio Production (Podcast)

Compilation Video

Demo Video

Interview Video

Motion Graphics Video

Presenter-Led Video

Webinar and Virtual Event Session

Customer Reference Videos

Note: Ensure to obtain signed customer release forms.

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL

S0 puts custorfgrs :
at the center ofbv’é hg we do
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https://portal.wdf.sap.corp/irj/go/km/docs/corporate_portal/WS%20Marketing/Studio%20SAP/Asset_Offering/Examples/AudioRecording.mp3
https://video.sap.com/media/t/1_uqa2l65k
https://video.sap.com/media/t/1_8iwl0dzz
https://video.sap.com/media/t/1_e51hibrx/41515031
https://video.sap.com/media/t/1_zcfywbk4
https://video.sap.com/media/t/1_wn1vgtqi
https://dam.sap.com/mac/app/asset/preview/a79ba7d71d60dd5db1d437662bd2bac1a685d119
https://www.sap.com/about/customer-stories.html?sort=latest_desc
https://jam4.sapjam.com/groups/6rhGCiLVXTKDXxEE7XTPYD/overview_page/C8ZYhYGb1sMdbQrNVZR5Jh

Checklist for brand-compliant video productions

v
v - No comic-, whiteboard-, similar... style

v

v (should be authentic, informative and motivating)
v (logo at the end)

v Concrete call to action / benefit

v Audio license

v Length of the video (how long someone can watch with concentration)
v Promotion and sharing will guarantee success

v Your additions

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 29


https://www.sapbrandtools.com/color-palette/
https://www.sapbrandtools.com/imagelibrary/index.html
https://www.sapbrandtools.com/font/
https://www.sapbrandtools.com/tone-of-voice/
https://www.sapbrandtools.com/video-guidelines-templates

Resources & links

Visit for more detailed information on

SAP” Brand Tools Brand Identity | Templates & Guidelines | Naming Center  Image Library  Learning Center  Storytelling Q Q 8

Home > Templates & Guidelines >

= Video Guidelines
- Story Audio & Video

= Style
= Templates & Production Overview  |[REo MG is M ereina's. oiocictioe MO el Moy s it W Al
=  Animation

= Product Demo Videos
= Audio

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 30


https://www.sapbrandtools.com/

Guidance, templates and examples
Social Media



Social Media

Social Media Guidelines

Templates

Video demo

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL

g

SAP

SAP Brand Tools > Templates & Guidelines >

Social Media

‘®

Partnering to pursue a net-zero future, SAP and Shell collaborate to transform
carbon management. Christian Klein offers details on the #ChasingZero journey
http://sap.to/6043HhIaR

SAP
Ear” 251754
| Pror
has become key to ‘
the long-term success : IDC study uncovers the values and benefits for organisations using SAP S/4HANA
of any business.” for their ERP

Is moving to

SAP S/4HANA
Intelligent ERP

Sephora is growing fast. To keep up, it's looking at 1 worth the
Learn how SAP SuccessFactors makes HR efficient a investment?

Read the IDC report

Stand apart with Intelligent ERP

What makes a Supply Chain leader? Discover our research into the priorities of this
elite group.

Sephora
Staffing a eaUty Empire Surviving and thriving:

How Supply Chain
Play Leaders minimise risk

—— c—————————————————————————— = & maximise

> H opportunities
0:06 / 0:42
Read the report

Sephora: Staffing a Beauty Empire

Learn from the Supply Chain Leaders ( Learn more )

com
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https://www.sapbrandtools.com/social-media-guidelines/
https://www.sapbrandtools.com/social-media-guidelines/
https://www.sapbrandtools.com/social-media-guidelines/
https://www.sapbrandtools.com/social-media-guidelines/

Resources & links

Visit for more detailed information on

SAP” Brand Tools Brand Identity | Templates & Guidelines | Naming Center ImageLibrary Learning Center  Storytelling Q

Home > Templates & Guidelines >

= Social Media Guide )
. Templates Social Media £\ |2

-_—
= Hashtags ——

= efc.

Business participation accounts

Can | create a new business participation social media account?

ind rat urrent 4 jccount dy in existence, ther toriun

his means that no new social media accounts can be opened on behalf of SAP. The
ti | alt tives to te s as0cia apresence, In the nt

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL
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Guidance, templates and examples
Customer Storytelling



Customer Storytelling

Customer logos and customer quotes may only
be used with

Ensure to always obtain a signed customer
release forms.

View customer story templates

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL

SAP Brand Tools > Templates & Guidelines >

Collateral
A ea
Winning on the Racetrack, with
Fans, and in the Back Office
Wi Exge
ansure that fans are on board énd loving the ride
SAP
BYY 5617236 fnllowears THE BESTRUN 0.3

e 2,517.53 owers R

Sephora is growing fast. To keep up, it's looking at 15,000 new hires per year.
Learn how SAP SuccessFactors makes HR efficient and mobile.

Business Transformation Study

—

J / 5
Ry X ' “Using intelligent
Se p h ora “~_ 4/ enterprise technology to

Q . keep our business operations
H H \ running at peak performance
Staffl ng a eauty Empl re Y andour customers in focus
X gives us an our
) competition.

Play lan James m Principal,

— ——— MP.ICH(‘IPS'E.Q Formula E Team

P [ 006/042

?,

Social Card

Sephora: Staffing a Beauty Empire

Learn more

Video

Find more customer stories on sap.com
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https://jam4.sapjam.com/groups/6rhGCiLVXTKDXxEE7XTPYD/overview_page/C8ZYhYGb1sMdbQrNVZR5Jh
https://www.sapbrandtools.com/collateral/
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:activity:6796857810639450112,urn:li:sponsoredCreative:138144323)/
https://www.sap.com/about/customer-stories.html?sort=latest_desc
https://www.sap.com/uk/documents/2021/07/fa3557e2-ef7d-0010-bca6-c68f7e60039b.html
https://www.sapbrandtools.com/collateral/

Resources & links

Visit for more detailed information on

SAP” Brand Tools Brand Identity | Templates & Guidelines | Naming Center Image Library  Learning Center  Storytelling Q Q 8

Home > Templates & Guidelines >
= Business Transformation
Study (BTS)

= Customer Quotes

Collateral

= efc.

Overview

ir collateral helps you tell the story of the innovative products and services — and their important benefits to our customers — that

© 2021 SAP SE or an SAP affiliate company. All rights reserved. | INTERNAL 36
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Thank you.

Natalie Schaffler
Brand Experience Marketing, SAP EMEA North
m: +31 62 197 9745

THE BEST RUN y



