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• Bringing everyone to the same level of knowledge on these 
subjects:

– Our Brand Strategy
– Brand Basics – style elements, stock footage, animations
– Tone of Voice
– Naming
– Guidelines, templates and examples:
▫ SAP Video incl. checklist
▫ Social Media 
▫ Customer Storytelling

To ensure consistency and strengthen the SAP brand.

What do we want to achieve?

https://www.sapbrandtools.com/video-guidelines/
https://www.sapbrandtools.com/social-media-guidelines/


Brand Basics
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Our Brand Strategy

We help the world run 
better and improve 

people’s lives 

Purpose

We innovate to help 
our customers 
run at their best

Promise

The 
best-run businesses 

make the
world run better. 

And the best 
run SAP

Brand Narrative

SAP Brand Tools > Brand Identity > Strategy

https://www.sapbrandtools.com/brand-strategy/
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Our brand visual elements

Logo + Tagline Typography Color Photography Visual Storytelling Data Visualization
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Logo and tagline SAP Brand Tools > Brand Identity > Logo

https://www.sapbrandtools.com/logo
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Logo and Tagline
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Primary typeface Electronic typeface

Our typography SAP Brand Tools > Brand Identity > Font

https://www.sapbrandtools.com/font/
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Color palette and color balance

SAP Gold

Black

White

Secondary Colors

Grey

SAP Gold
§ Differentiates SAP from competition

§ Most recognizable and distinct color to SAP

§ Used to highlight important text

SAP Brand Tools > Brand Identity > Color Palette

https://www.sapbrandtools.com/color-palette/
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Color palette and color balance

SAP Gold

Black

White

Secondary Colors

Grey

Black
§ Can be used as a canvas or background color

§ Used as text color against white backgrounds

White
§ Can be used as a canvas or background color

§ Used as text color against black backgrounds

SAP Brand Tools > Brand Identity > Color Palette

https://www.sapbrandtools.com/color-palette/
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Color palette and color balance

SAP Gold

Black

White

Secondary Colors

Grey
Secondary colors
§ Used in pictograms and illustrations

§ Used in data visualization

SAP Brand Tools > Brand Identity > Color Palette

https://www.sapbrandtools.com/color-palette/
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Color palette and color balance

SAP Gold

Black

White

Secondary Colors

Grey
Grey 
Greys may be used as a neutral color for:

• Screen-based typography and graphics

• Designating a content area like a side bar or legal copy

SAP Brand Tools > Brand Identity > Color Palette

https://www.sapbrandtools.com/color-palette/
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Stock footage
All photographs can be found in the SAP Image Library.

Cannot find what you’re looking for? Request new imagery
(Getty Images is our preferred vendor).

https://www.sapbrandtools.com/imagelibrary/index.html
https://www.sapbrandtools.com/imagelibrary/index.html
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Image Library SAP Brand Tools > Image Library

https://www.sapbrandtools.com/imagelibrary/
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Photography
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Pictograms
Singular objects or ideas

Visual storytelling

Illustrations
Scenes depicting industries and lines of business 
that bring stories to life

SAP Brand Tools > Brand Identity > Graphics

https://www.sapbrandtools.com/graphics/
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Pictogram colors
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There is only one type of pictogram

Use of pictograms

Creation of pictograms

Scenes

Animations in videos
Guidance

You can find our pictograms here.

SAP Brand Tools > Templates & Guidelines > 
Audio & Video > Animation

https://www.sapbrandtools.com/video-guidelines
https://www.sapbrandtools.com/imagelibrary/index.html
https://www.sapbrandtools.com/video-guidelines/
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Our tone of voice SAP Brand Tools > Brand Identity > Voice

https://www.sapbrandtools.com/voice-guidelines
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Naming 

Request approval for a  
new name via the SAP 
Naming Center

https://www.sapbrandtools.com/naming-center/


Guidance, templates and examples



Guidance, templates and examples
Video



24INTERNAL© 2021 SAP SE or an SAP affiliate company. All rights reserved.  ǀ

Video story

• A story is an authentic, informative and motivating narrative that conveys your key messages to your 
core audience.

• A story can be delivered by dialog, live action, on screen text, by voice over or a combination of the above.

Checklist

SAP Brand Tools > Templates & Guidelines > 
Audio & Video > Story

https://www.sapbrandtools.com/video-guidelines/
https://www.sapbrandtools.com/video-guidelines
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Video style

Checklist

• Ensure that the look and feel of the video provides an amazing brand experience

SAP Brand Tools > Templates & Guidelines > 
Audio & Video > Style

https://www.sapbrandtools.com/video-guidelines/
https://www.sapbrandtools.com/video-guidelines
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Style elements in videos

Design exclusive for the SAPPHIRE NOW conference and other virtual events (e.g. SAP TechEd)

Title Intro Lower third

Hashtag Subtitle Outro

SAP Brand Tools > Templates & Guidelines > 
Audio & Video > Templates & Production

https://www.sapbrandtools.com/events-sapphire-now
https://www.sapbrandtools.com/video-guidelines-templates
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Audio

Music, including sound tracks, is protected by Copyright 
Laws, and any use requires an explicit license from the 
copyright holder.

If you want to license a famous song, reach out 
to copyrights@sap.com.

You can also purchase a license to music from a stock 
library. SAP’s source to license audio and music tracks is 
Getty Images. For purchasing a license to music or audio 
from Getty Images, please refer to the SAP Ariba Guiding

SAP Brand Tools > Templates & Guidelines > 
Audio & Video > Audio

mailto:copyrights@sap.com
https://s1-2-eu.ariba.com/Buyer/Main/?realm=sapglobal&guidedbuyredirect=true
https://www.sapbrandtools.com/video-guidelines
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Video formats examples

• Audio Production (Podcast)
• Compilation Video
• Demo Video
• Interview Video
• Motion Graphics Video
• Presenter-Led Video
• Webinar and Virtual Event Session
• Customer Reference Videos

Note: Ensure to obtain signed customer release forms.

https://portal.wdf.sap.corp/irj/go/km/docs/corporate_portal/WS%20Marketing/Studio%20SAP/Asset_Offering/Examples/AudioRecording.mp3
https://video.sap.com/media/t/1_uqa2l65k
https://video.sap.com/media/t/1_8iwl0dzz
https://video.sap.com/media/t/1_e51hibrx/41515031
https://video.sap.com/media/t/1_zcfywbk4
https://video.sap.com/media/t/1_wn1vgtqi
https://dam.sap.com/mac/app/asset/preview/a79ba7d71d60dd5db1d437662bd2bac1a685d119
https://www.sap.com/about/customer-stories.html?sort=latest_desc
https://jam4.sapjam.com/groups/6rhGCiLVXTKDXxEE7XTPYD/overview_page/C8ZYhYGb1sMdbQrNVZR5Jh
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ü Official colors

ü Pictograms - No comic-, whiteboard-, similar... style

ü Typography

ü Tone of voice (should be authentic, informative and motivating)

ü Brand elements used (logo at the end)

ü Concrete call to action / benefit

ü Audio license

ü Length of the video (how long someone can watch with concentration)

ü Promotion and sharing will guarantee success

ü Your additions

Checklist for brand-compliant video productions

https://www.sapbrandtools.com/color-palette/
https://www.sapbrandtools.com/imagelibrary/index.html
https://www.sapbrandtools.com/font/
https://www.sapbrandtools.com/tone-of-voice/
https://www.sapbrandtools.com/video-guidelines-templates


30INTERNAL© 2021 SAP SE or an SAP affiliate company. All rights reserved.  ǀ

Visit SAP Brand Tools for more detailed information on

§ Video Guidelines

§ Story

§ Style

§ Templates & Production

§ Animation

§ Product Demo Videos

§ Audio

Resources & links

https://www.sapbrandtools.com/


Guidance, templates and examples
Social Media
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Social Media

• Social Media Guidelines

• Templates

• Video demo

SAP Brand Tools > Templates & Guidelines > 
Social Media

https://www.sapbrandtools.com/social-media-guidelines/
https://www.sapbrandtools.com/social-media-guidelines/
https://www.sapbrandtools.com/social-media-guidelines/
https://www.sapbrandtools.com/social-media-guidelines/
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Resources & links

Visit SAP Brand Tools for more detailed information on

§ Social Media Guide

§ Templates

§ Hashtags

§ etc.

https://www.sapbrandtools.com/


Guidance, templates and examples
Customer Storytelling
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Customer Storytelling

Customer logos and customer quotes may only 
be used with written customer approval.

Ensure to always obtain a signed customer 
release forms.

View customer story templates

Video

Find more customer stories on sap.com

Social Card

Business Transformation Study

SAP Brand Tools > Templates & Guidelines > 
Collateral

https://jam4.sapjam.com/groups/6rhGCiLVXTKDXxEE7XTPYD/overview_page/C8ZYhYGb1sMdbQrNVZR5Jh
https://www.sapbrandtools.com/collateral/
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:activity:6796857810639450112,urn:li:sponsoredCreative:138144323)/
https://www.sap.com/about/customer-stories.html?sort=latest_desc
https://www.sap.com/uk/documents/2021/07/fa3557e2-ef7d-0010-bca6-c68f7e60039b.html
https://www.sapbrandtools.com/collateral/
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Visit SAP Brand Tools for more detailed information on

§ Business Transformation 
Study (BTS)

§ Customer Quotes 

§ etc.

Resources & links

https://www.sapbrandtools.com/


Thank you.
Natalie Schäffler

Brand Experience Marketing, SAP EMEA North

m: +31 62 197 9745


